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Statement Goal

Striving for lower energy costs 50% renewable energy grid in
and making housing more Harrisonburg by 2025
affordable by enacting
equitable pricing and incentives
for weatherization.

Clean Energy for All

Harrisonburg
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Regearch

The Problem:

Harrisonburg makes $5 million
per year selling electricity via
HEC

- Protective of venues
- Pushback on renewables

- Hard to get city support

Weatherization

- Attic insulation

- Air ceiling
(caulk/weather strips)
- Led lights

- Low-flow shower
heads

The Opportunity:
- Less school absences

- Lower energy bills

- Help LMI residents
weatherize their homes

- Healthier city

- Employment opportunities
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Infographic

8,500 jobs $283 annual
supported energy cost O
savings
________ 18% annual
heating 7% annual
consumption electric
savings consumption
L savings

For every $1.00
invested in
weatherization, $1.72 is
generated in energy benefits
and $2.78 in non-energy
benefits.
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Cookout to promote 50 By 25 goals
Show Harrisonburg residents the importance
of weatherization
Target audience: Harrisonburg homeowners,

Harrisonburg City Council
5
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Print Media

Poster

To be printed and
posted on walls
and large poster
containers in cities
Will help reach city
goes and
pedestrians in the
City to increase
knowledge of the
cause
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to Change.

Join us April 3, at the 50 by 25
Cookout.
Where: City Council Lawn
When: 11am-3pm
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Join us April 3, at the 50 by 25
Cookout.
Where: City Council Lawn
When: 11am-3pm

https://www.50by25harrisonb
urg.org/the-call-to-action.
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Screen Media
Social Media Story

To be posted on a
50 By 25
Instagram and
Facebook account,
possibly pay to
reach more people
Encourages
millennials, older
generations

Gen Z can see and
let parents know
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The climate
crisis is the

defining issue ’

of our time. ‘
We have the

energy to change.

Join us April 3, at the

50 By 25 ENERGY to
CHANGE COOKOUT

Where: City Council Lawn
When: 11am-3pm
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The climate
crisis is the

We have the
energy to change.

Join us April 3, at the
50 By 25 ENERGY to
CHANGE COOKOUT

Where: City Council Lawn
When: 11am-3pm
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Local Event Logo &
Invitation

The Energy to Change Cookout
Dear City Council Member,

1 am writing to you as a representative of the

non-profit organization 50x25. We are reaching
out to you to formally invite you to our “Energy
to Change Cookout” taking place on:

Sunday, April 3, 2022, from 11 am - 4 pm at City Hall.

Why Should You be Interested?

Email speaks directly to 8 RN

it would allow you to:
. . . . o Interact and speak directly with voters.
target audience, Inviting them e =
’ Harrisonburg faces, and our proposed
solutions to them.
Put a face to the name that all the citizens

specifically to the event e

The Climate Crisis is the defining issue of

our time. It affects all of us, and it affects
vulnerable populations first and worst. We
. . . :;ﬁ: a{;:: ::laor:I ?‘oin us in taking a step in the 1
Logo will be distributed and
.
W I l | h e I p p u t a fa Ce to = We hope to see you there, if you have any questions feel free to reply to

s this email and we will get back to you as soon as possible!
. o
associate the event with o
. 50 by 25 Harrisonburg

Sign the
Petition

50 x 25 | 50by25Harrisonburg@gmai
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